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Good Intentions: The Beliefs and Values of Teens and Tweens Today
Key Facts Pertaining to Youths
Overwhelmingly, youth today:

Are not prone to risky or inappropriate behavior

●62% say they would not cheat on a test (compared to 48% in 1989).

●58% say they would refuse an alcoholic drink if offered one at a party (compared to 46% in 1989).


●33% say they would wait until marriage to have sex (compared to 24% in 1989).


●18% say smoking is okay if the person finds it enjoyable (compared to 27% in 1989).
Are civic-minded and generous


●84% (compared to 77% in 1989) say they will vote in every election


●76% (compared to 63% in 1989)say they will give regularly to charity


●79% say they will volunteer in their community (question not asked in 1989)
Value diversity

●59% say being around people from different racial and ethnic backgrounds is important to them. (question not asked in 1989)

Know their own minds and stand on their own two feet


●79% (compared to 72% in 1989) say they would express an opinion they knew to be unpopular


●26% (compared to 34%) report feeling pushed to fit in
Are close to—and respectful of—their parents

●94% say they have an adult in their lives who cares about them.


●92% of those who do say it is their parents


●Overall, 62% say their parents are the first people they turn to for advice

Special implications for Girls and Girl Scouting
The findings of Good Intentions also corroborate the results of more recent GSRI research reports, especially Change It Up! (2008), a detailed study of girls’ attitudes toward leadership. That study showed very clearly that young people are serious about their lives and their society, and that girls in particular have a strong desire to play a major role in building our country’s future.

It is also an imperfectly realized desire. In the United States today, women still constitute a very small minority among the top ranks of political, business, and academic leadership. For nearly 100 years the Girl Scouts has operated on the principle that girls, given the opportunity, can be whatever they want to be in this world. Our mission is to help create that opportunity by finding and nurturing the leader in every Girl Scout, and by working—both on our own and in concert with a broad community of like-minded organizations—to create a world that is readier for female leadership. Good Intentions tells us that girls are on the right path: our job is to help them move forward.
